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Image
Course Description:

In this course, we will do a lot of writing about and with images.  Our goal is to explore how images bear cultural meanings, how they communicate to us.  Daniel Boorstin has called the U.S. an “image culture,” arguing that we are obsessed with our self-image and inclined to forget about trying to be the people whom we portray ourselves to be.  But are image and substance as separate as they seem?   That is, in trying to portray an image, don’t you somewhat become that image?  Maybe images shouldn’t be thought of as veils that hide reality but as some of the material out of which we create reality.

Newly minted pundits worry tremendously that we live in an “image culture” and so do not have time for reflection.  They worry because the image is often connected with emotion rather than thought.  It does seem to have more immediate emotional impact than text, arguing more rhetorically than logically, persuading you to feel something as a gut reaction rather than stimulating a thinking process.  But advertisers know better.  The old Nike ads, “Just do it,” combined images that argued persuasively about how to avoid procrastinating.
Here are a host of questions we will ask: How do we manipulate our self images -- communicate in the way we dress, for instance, or in the way we design personal web pages, blogs, or IM avatars?  Can we communicate similarly – that is, use similar techniques for presenting ideas – when composing essays using images?

The premise of the course is that we can only "read" images well if we first learn how to "write" with them ourselves: we will compose image essays, sometimes made solely of images, sometimes in conjunction with text.  We'll learn how to launch persuasive arguments through image creation, arrangement, and design.  Finally, we'll use writing in the English language as a tool for exploring the meanings of single images and image essays, including the ones that we ourselves create.  No experience with any kind of software or digital media is required -- the course will not focus on the mechanics of image essays but rather on their conceptual structure.

This course adheres therefore to the four Miami Plan Principles (http://www.units.muohio.edu/led/principles.htm).

1. Critical Thinking: Learning how images convey ideas and performing rhetorical analyses of images will enhance students’ critical thinking skills, allowing them to unpack visual arguments that are often condensed in seemingly simple photographs and other visual media.  In addition to analyzing images, this course teaches students “design basics” as they are connected to perception.  How does the presentation of information in various media, forms, colors, pictures, etc., affect our understanding of it?

2. Understanding Contexts: In this course, students will learn how images convey meaning in the contexts in which they appear—in various media as well as in numerous cultural venues.  They will ask, how does our culture inflect habitual modes of perception and build up a context of meaningful signs that influence how we understand images?

3. Engaging with Other Learners: Students will continuously present their compositions to the class, explain them, get feedback, and revise accordingly.

4. Reflecting and Acting: As students learn to read the image and to interpret visual arguments, they will be led naturally to think and write in images, one goal of this course.  Our learning objective: students become aware that communication works as much through the way it is designed – through font, layout, color, arrangement – as it does through its content.


This course is divided into seven units.  In Unit I, The Rhetoric of the Image, we examine how images mean, the extent to which they refer to the outside world (“denotation”) or evoke meanings, feelings, and desires in us based on shared cultural knowledge (“connotation”).  In Unit II, Developing Critical Reading Skills, students will marshal their own intuitions and then also learn terms for the rhetorical analysis of images, helping each other develop readings of single images and image pairs. Unit III, Visual Arguments and Advertising, unpacks the logical implications of images that are used to sell commodities and then teaches students how to pick or create images that propose logical reasons for adopting and persuade viewers to adopt a particular point of view.  In Unit IV, Putting Images Together, we look at how visualizations can help us think as well as at visual essays and how to read them.  In Unit V, Illustrating Space, we think about how graphs, maps, and architecture can be used to communicate ideas or make conceptual discoveries.  In Unit VI, Forms of Information, we look at different meanings generated by content that appears, without being changed at all in terms of content, in many different forms.  Finally, in Unit VII, we examine how our culture shapes what we see, perhaps even inducing certain blindnesses.
Books:
William Lidell, Universal Principles of Design
Kathryn and Michael Summers, Creating Web Sites That Work
Kristin Cullen, Layout Workbook: A Real-World Guide to Building Pages in Graphic Design
Timothy Garrand, Writing for Multimedia and the Web (3rd ed.)

John Berger, Ways of Seeing
Marita Sturken, Lisa Cartwright, Practices of Looking: An Introduction to Visual Culture (Oxford Univ. Press Paperback, 2001)

(CR) Course Reader at Oxford Copyshop
Required Work:
In this course, you will be required to compose numerous papers that incorporate  visual images and written text.  You will be asked to share your compositions with others in the class and will, based on their input, rewrite and redesign them.  I will collect both your original and your revised compositions, and your grade will partly depend upon substantial changes from one version to the next that reflect peer input.  I will adjust your grade for compositions at the end of the semester based on your final portfolio; you are welcome to revise yet again any visual essay or composition before turning it in.  You will also be required to take a midterm and final in order to demonstrate knowledge of terms (midterm) and achievement of our learning objective (final) – that is, knowing how design and other visual stimuli affect the meaning of information communicated to others.

Grades:

	Compositions (Portfolio)
	30%

	Presentation of Compositions to the class
	10%

	Commenting on Peer Work 
	10%

	Midterm
	15%

	Final Exam
	25%

	Class Participation
	10%

	A+
	97-100
	 
	C
	73-76

	A
	93-96
	 
	C-
	70-72

	A-
	90-92
	 
	D+
	67-69

	B+
	87-89
	 
	D
	63-66

	B
	83-86
	 
	D-
	60-62

	B-
	80-82
	 
	F
	0-59

	C+
	77-79
	 
	 
	 


Attendance:

           Attendance is critical to your success in this course. Failure to come to class, and to come prepared, will not be looked upon with favor. Please do not expect me to sanction or otherwise tell you it is okay to miss class for anything other than documented illness or a real emergency. You are in college, and I expect you to make your own decisions about whether or not it is worth your while to attend a class for which you or someone else is paying tuition. Except in the case of sustained medical problems recognized as such by the university, more than three absences, even if some of them are excused, will lower your grade; after five absences, you will be asked to drop the class.
[image: image1.jpg]



Class Schedule:
Week 1:
T 1/9 Introduction

R 1/11 Reading an Image (an in-class exercise)
Unit I.   The Rhetoric of the Image: How Images Mean

Week 2: Reading Images
T 1/16 and R 1/18 Marita Sturken, Lisa Cartwright, Practices of Looking, 1st half of the book
Assignment due on Thurs., to be handed out in class on Tues.
Week 3: Reference versus Evocation
T 1/23  (CR) Roland Barthes, “Connotation and Denotation” (2 pages from S/Z)

(CR) Barthes, “The Denoted Image,” (2 pages from Image / Music / Text)

(CR) A-J Greimas, J. Courtes, “Connotation,” “Denotation” from Semiotics and Language: An Analytical Dictionary

Writing Assignment (Part I):

· Recall a debate or argument in which you recently engaged with family or friends.
· Find or create a single image that expresses one point or aspect of that debate or argument.

· Write a short exploratory paper analyzing the image; turn it in before you present your image to the class.

· Analyze (orally) the image, presenting your analysis to the class.  Class and teacher ask questions and discuss.
R 1/25 (CR) Rudolph Arnheim, “Three Functions of Images,” (2 pages from Visual Thinking)

(CR) excerpt from the Oxford Companion to Western Art
(CR) “Definition of Terms for Visual Analysis”

Writing Assignment (Part II):

· Rewrite your paper, this time analyzing your images using some of the terms provided in the “Definitions of Terms for Visual Analysis” handout.  Incorporate some of the ideas about the image expressed by your classmates.
[Engaging with Other Learners]
Week 4: Influencing the Meaning of Images
T 1/30 John Berger, Ways of Seeing, Chapter 5.

Writing Assignment (Part I):

· Juxtapose two images in order to make them say something they do not say alone.
· Write a short paper describing what the juxtaposed images say.

· Present images to the class and talk about what meaning(s) they convey when put together.  Class and teacher ask questions and discuss.
R 2/1 Reread Sturken & Cartwright, Practices of Looking, Ch. 1: Images, Power and Politics
Writing Assignment (Part II):

· Revise the paper describing the images and analyzing what they say when put together; turn it in.
Unit II. The Rhetoric of the Image :  More About How Images Mean

Week 5: Using Visual Exercises to Develop Critical Reading Skills
T 2/6 William Lidell, Universal Principles of Design: “Element & Contrast,” “Text & Purpose,” “Audience & Framing,” “Alignment, Context.”

Writing Assignment: Analyze the major elements in an ad, any ad you select from a magazine, including words, images, and boxed frames.  Identify the elements that provide the most contrast.  Bring a written paper to class; present your ad, and then rewrite the paper, turning it in next time.
R 2/8 William Lidell, Universal Principles of Design: “Emphasis and Color”, “Organization”, and “Sequence.”

Writing Assignment:  Compare a black and white and color version of the same photo (to be provided in class).  Bring to class a written paper discussing your comparison of the two photos and explaining your argument; present your sequence of images, and then rewrite the paper, turning it in next time.

Week 6: Image as Argument
T 2/13 (CR) Terms in Photography handout

Work by Dan Eldon: http://www.daneldon.org/
Writing Assignment:  Analyze a photographic “text” by Dan Eldon.  Identify elements of the text and speculate about its purpose and message. 

R 2/15 (CR) Erving Goffman, “Primary Frameworks,” excerpt from Frame Analysis
(CR) Carol B. Schwalbe, “Remembering Our Shared Past: Visually Framing the Iraq War on U.S. News Websites,” Journal of Computer-Mediated Communication 12.1 (2006): 264-289.

Framing: http://en.wikipedia.org/wiki/Framing_(communication_theory) 
Select a photograph from either Lauren Greenfield, Girl Culture or Sally Mann, At Twelve (ON RESERVE)
Writing Assignment:  Analyze framing and audience in a photograph by Lauren Greenfield or Sally Mann.  Bring a written paper to class; present your ideas, and then rewrite the paper, turning it in next time.

Unit III.   Visual Arguments and Advertising (approximately 2 weeks)

Week 7: Advertising as Argument
T 2/20 (CR) Envision, Ch. 2, “Understanding the Strategies of Persuasion / Media Focus, Advertisements”
Composing Assignment: Select from a magazine a series of related images to make an argument.  Write an essay analyzing their meanings; bring it to class. Present your images to the class – get feedback.  Revise your essay and turn it in next time.

R 2/22 Critical Media, ed. Bettina Fabos (http://www.muohio.edu/ims/criticalmedia)
Composing Assignment: Order your images – the ones you selected last time – into a sequence that makes a logical argument as you move from one to the other.  Write an essay articulating that argument and bring it to class.  Present your image sequence to the class.  Rewrite your essay and turn it in next time.

Week 8: How Advertising Images Affect our Self-Image
T 2/27 Berger, Ways of Seeing, Chapter 7

(Handout) David Rushkoff, “Advertising,” in Coercion: Why We Listen to What “They” Say (New York: Riverhead Books, 1999), pp. 181-214
(CR) Daniel Boorstein, from The Image
Composing Assignment: Keep an Image Diary to express what you are thinking or feeling; work with your instructor to come up with possible media for presenting portions of your diary to the class.  Present some key images from your diary to the class and get their feedback about the meaning of those images: is the meaning of your images affected by advertising culture?  Based on peer input, revise your Image Diary: add or delete images, or rearrange them, or add captions to them.  You will present to the class your revised Image Diary in next week.
R 3/1 MIDTERM EXAM
Unit IV.  Putting Images Together
Week 9:

T 3/6 and R 3/8 
Berger, Ways of Seeing Chapter 2

Composing Assignment:  Student Presentations of Image Diaries

Week 10 – SPRING BREAK

Unit V.  Illustrating Space
Week 11: 

T 3/20 Sturken & Cartwright, Practices of Looking, finish the book
(CR)  bell hooks.  (1995). “Black Vernacular: Architecture as Cultural Practice.”  From Art on My Mind:  Visual Politics.  NY:  The New Press, 145-151.

(Handout)  Collections of readings on the Digital Divide

(Handout)  The Gaze

Writing Assignment: Select floorplans of the same kinds of structures from various cultures or U.S. subcultures.  Write an essay analyzing the differences: How might space and architecture be affected by class, race, and gender?

R 3/22 (CR)  Edward R. Tufte (1990). Envisioning Information. Cheshire, CT: Graphics Press. (pp. 97-119)

(CR)  Ben F., & Marthalee S. Barton  (1993). “Ideology and the map: Toward a postmodern visual design practice.”  In Nancy Roundy Blyler, & Charlotte Thralls (Eds.), Professional communication: The social perspective (pp. 49-78). Newbury Park, CA: Sage.

Drawing Assignment: “Map” a communication, visual, or structural space.  Explain your choices in a writer’s memo.  Present your map or blueprint to the class.  Write an essay analyzing how the map helps people think and why.

Unit VI.  Narrative Understanding and New Media
Week 12:

T 3/27 (CR) From David Leeming, Mythology: the Voyage of the Hero
(CR)  Scott Fisher, “Storyboard,” in Multimedia Authoring
Online: Learning Narrative Structures Tool (http://www.muohio.edu/update/160elements/FullBook.html)

Writing Assignment: Create a Storyboard / Film with captions using an article from a newspaper and the “Learning Narrative Structures Tool.”

R 3/29 (CR) Madison Smartt Bell, excerpts from Narrative Design
Writing Assignment:  Write a chapter-by-chapter plan, describing carefully what’s in each chapter, of your autobiography that will be printed next month by Harper & Row, and the sold in stacks on tables at Barnes and Noble.  There will be pictures in the center of the book: list them in order.

Week 13:

T 4/3 and R 4/5 Kathryn and Michael Summers, Creating Web Sites That Work
Timothy Garrand, excerpts from Writing for Multimedia and the Web (3rd ed.)
Writing Assignment: Now imagine making a Web site that tells your life story:



Make a site map, and then describe each page in your site, beginning with the “Home” page and then explaining all subsidiary pages available via links from the home page (or from other pages in the site).  Explain each page in pictures as well as words – that is, storyboard your site.
Analyze the difference: How did your life story change when it moved to the Internet?  Are the two people presented by these different media “the same”?  Be prepared to present your storyboard to the class; revise your essay after getting feedback and turn it in next time.
Unit VII.  Culture and Image:  What We See and What We Don’t See

Week 14:
T 4/10 Berger, Ways of Seeing Chapter 1

(CR)  Raymond Williams, “Culture,” from Keywords
Writing Assignment: Define culture.  According to Berger, how might it affect how you see?
R 4/12 (CR)  Donis Dondis.  “The Visual Arts:  Function and Message, “Some Universal Aspects of Visual Communication.”  In A Primer of Visual Literacy, pp. 146-150.

(CR)  David Sibley.  “Images of Difference.”  From Geographies of Exclusion.  New York:  Routledge, 14-21.

Writing Assignment:  Using the two texts above, discuss images of difference.  Using the life story you wrote above, write about the life of someone different from you, choosing graphics to accompany major segments.

Week 15:

T 4/17 and R 4/19 (CR) Marita Sturken.  “The Wall, the Screen, and the Image:  The Vietnam Veterans Memorial.”  From Carolyn Handa.  Visual Rhetoric in a Digital World.  401-416.

Writing Assignment:  Choose a memorial—it can be a physical memorial such as the one described by Sturken, or it can be a journalistic one such as the pictures that appeared after 9/11; building on your biography in previous assignments, it can be a personal memorial.  Discuss the representation of how the event, persons, or person you choose has been memorialized through images.  Why do you believe these images were chosen—and not others?  What cultural factors have influenced the images that are present in the memorial you chose?
Week 16:
T 4/24  Course Summary and Course Evaluations
R 4/26  Course Summary and Class Party
FINAL EXAM: Thursday, May 3, 12:30 to 2:30 p.m.
Turn in a portfolio of all your revised essays and image compositions at the time of the final exam: 
� Though designed for those of us who live in a world of digital media, this course does not teach mechanical skills (PowerPoint, Fireworks, Flash, or Photoshop).  Please see the library for such courses.  
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